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Fairbank, Maslin, Maullin, Metz & Associates (FM3) recently completed a survey' of La Quinta
residents to provide the City with feedback on city services and assess interest in a possible local
funding measure.

Key Findings:

1)

2)

3)

4)

Nearly eight-in-ten respondents feel things in the City of La Quinta are headed in the right direction, far
outpacing similar ratings for Riverside County and the Coachella Valley.

More than seven-in-ten respondents have favorable impressions of the La Quinta City government overall
and the La Quinta City Council.

Respondents were more evenly split on the question of whether or not the City has a need for additional
funds to provide the level of city services that residents need and want.

Respondents were also split in their positions on a potential local revenue measure for the November
2014 ballot to protect vital city services such as police protection, 9-1-1 response, programs attracting
businesses and creating jobs, senior services and other city services by establishing a one-cent sales tax
with various provisions for fiscal accountability. After hearing a summary and informational messages in
favor of and opposing the measure, support outweighs opposition by a single point and the result is well
within the survey’s margin of error thus reducing the level of certainty in the findings.

1 From June 18" — 20" 2014, Fairbank, Maslin, Maullin, Metz & Associates (FM3) conducted a telephone survey of 303
residents in the City of La Quinta likely to vote in the November 2016 general election. For this full sample, the margin of error
is plus or minus 5.6 percent. Within the full sample, 260 would be expected to vote in the November 2014 general election.
Results are reported from the responses of this sub-sample. The margin of error for this sub-sample is plus or minus 6.2 percent.
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GENERAL OPINIONS OF LA QUINTA CITY GOVERNMENT

Seventy-eight percent of respondents feel things in La Quinta are headed in the right direction, with
only 14 percent saying that things are off on the wrong track and eight percent undecided (see Figure 1). La
Quinta residents are far more positive about the direction of their City than they are of Riverside County or
the Coachella Valley in general. Sixty-one percent perceive that things in the Coachella Valley are headed in
the right direction, while 48 percent say the same about Riverside County overall.

Figure 1: Percentage Saying Things Are Headed in the Right Direction/Off on the Wrong Track
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Opinions on the La Quinta City government overall and City Council specifically are also extremely positive
(see Figure 2). Eighty percent of respondents have a “very” or “somewhat” favorable opinion of the City
government, reflecting a strong satisfaction with the current level and quality of services. Only nine percent
have an unfavorable opinion and another 11 percent are unsure.

The City Council received similar favorability ratings. Seventy-three percent have a “very” or “somewhat”
favorable opinion, with 11 percent holding an unfavorable opinion and 16 percent unsure.

Figure 2: Ratings of the La Quinta City Government and City Council
mVery Fav. BSmwt. Fav. OSmwt. Unfav. BVery Unfav. ONHO BCan't Rate/DK Total
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Respondents’ positive mood about La Quinta carries into an assessment of the City’s need for additional
revenue to provide the level of city services that residents need and want. Opinions on this question are much
more divided, with 53 percent saying the City has a “great” or “some” need for additional funds and 40
percent saying there is “little” or “no real” need at this time. Eight percent were unsure (see Figure 3 below).
These results show that respondents feel a lack of urgency to support an increase in local revenue.
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Figure 3: Percentage Saying La Quinta Needs Additional Funds
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Respondents also made it clear that they find several of the services offered by the City to be important (see
Table 1). Clearly, public safety services are the highest priority, while majorities also called street repair,
graffiti removal, economic development, senior services and affordable housing for seniors either “extremely”
or “very” important.

Table 1: Percentage Rating City Services as “Extremely” or “Very” Important

Total

City Services Extremely/Very
Important

Maintaining 911 police response times 81%
Preventing cuts to 911 police response services 81%
Protecting crime prevention services 75%
Preventing cuts to police protection 69%
Preventing cuts to neighborhood police patrols 66%
Maintaining graffiti removal programs 61%
Repairing streets and sidewalks 61%
Preventing cuts to programs that attract businesses and create jobs 60%
Fixing potholes and maintaining local streets 60%
Restoring economic development funds that bring in new businesses and 0

jobs to the City 59%
Preventing cuts to senior services 57%
Developing quality affordable housing for seniors who live in La Quinta 50%

SUPPORT FOR LOCAL REVENUE MEASURE

Respondents do not support a local revenue measure at high enough levels to provide confidence that such a
measure would pass in November 2014. Respondents were read a description of a measure tentatively titled
the La Quinta Public Safety and Essential City Services Protection Measure, which would protect vital city
services such as police protection, 9-1-1 response, programs attracting businesses and creating jobs, senior
services and other city services by establishing a one-cent sales tax with various provisions for fiscal
accountability.
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The most dependable standard for determining the viability of the measure is the result after respondents hear
the summary and informational messages in favor of and opposing the measure. The survey finds that likely
November 2014 voters are nearly evenly split: 50 percent of respondents said they would vote yes to
support the measure and 49 percent said they would vote no (see Figure 4). Only one percent were

undecided. With a margin of error of +/-6.2% for the sample of voters likely to participate in the
November 2014 election, FM3 cannot confidently project success for the measure at this time.

Figure 4: Support for Potential Sales Tax Measure After Informational Messages

Total Yes 50%

Total No 49%
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CONCLUSIONS

FM3 cannot project with confidence that the specific measure tested in the survey would be approved by
voters in November 2014. It is possible that a summary statement that featured different City services and
accountability measures could rate higher. However, it appears fair to argue that the lack of definitive support
for the measure is due to La Quinta voters’ overall positive impressions about the current state of the City and
their lack of urgency for additional funds.

If the City chooses to plan for a November 2016 election scenario for a local revenue measure, FM3
recommends using the intervening time to inform residents of the need for new revenue sources to maintain
the current level of city services. FM3 also recommends starting early in 2016 with a process of research and
refinement to the ballot measure language and educational messages to give the best opportunity for success.
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