
 

 
 
 
 
TO: Honorable Mayor and Members of the City Council 
 
FROM: Edie Hylton, Deputy City Manager 
 
DATE: October 21, 2014 
 
SUBJECT: QUARTERLY MARKETING REPORT 
 
 
Per the City’s contract with JNS Media Specialists, and Graphtek Interactive, the 
first Quarterly Marketing Report for Fiscal Year 2014/15 is attached. 
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First Quarter Report of Fiscal Year 2014/2015 
Implemented by JNS Media Specialists (JNS) and Graphtek Interactive (GI) 

 
 
JNS - Traditional Marketing (Print/Television/Radio)  
 
Media Plan:  Designed a comprehensive media plan that includes all print and 
radio/tv in both regional and local markets. Some of these include: Regional 
Publications: Los Angeles, Orange County, San Diego, and Inland Empire 
Magazines; Local Publications: Palm Springs Life Magazine, Travel Host Magazine; 
Airport Display, and television and radio in both markets.  
 
Airport Display:  Designed 62” x 43” back-lit display for two locations in the Palm 
Springs International Airport. Both are prominently displayed in the passenger 
section of the airport in departure and arrival locations.  The ad is a co-op with 
SilverRock Resort and Okura Sushi and both partners have agreed to 11 months of 
co-op support (Attachment 1). 
 
Print Ads:  As a strategy of the media plan, ads are created and placed to promote 
tourism and support revenue generation around valley-wide signature events.  Ads 
created this quarter include: “Spending the holidays in La Quinta” for November 
Regional Publications (Attachment 2), and “Coming to La Quinta for and during the 
Humana Challenge” for December regional and local publications. 
 
Event Brochure: Created a brochure highlighting local events and valley-wide 
signature events, Museum exhibits, hiking and nature walks, and more.  The four-
fold brochure will be distributed to information racks at all valley hotels, visitors’ 
centers, informational booths, and La Quinta facilities (Attachment 3). 
 
GI - Digital Marketing  (Web/Social Media) 
 
Website Updates:  GI and staff have been working on improvements to the 
PlayInLaQuinta.com website.  These improvements include adding additional 
interactive maps such as the Bike Map (Attachment 4) and Art Map that 
complement the existing Hiking Map and a vacation rental directory with only 
registered homes.  The interactive maps are nearing completion and will launch 
soon.  The vacation rental directory will launch in the second quarter.  
 
Website Views:  Visitors to the PlayInLaQuinta.com website have increased and 
averaged over 9,300 views per month this quarter.  This is an increase of over 500 
per month from last fiscal year.  
 
Social Media Traffic:  The City’s Twitter and Facebook accounts continue to see 
increased traffic and participation.  Facebook ”likes” increased from 35,000 this 
quarter to over 39,000 (and likely 40,000 by the end of October).  The City’s 
Facebook daily total impressions (people who saw City content) surpassed 1.2 



 

million in August 2014.  Twitter followers continue to increase from 7,000 to 
7,500.   Pinterest and Google Business followers have also increased and are now 
nearing 1,000 each.  Staff will continue to monitor the successes of the social 
media strategies and make adjustments throughout the year. 
 
Press Releases:  Press releases were created and distributed to local news agencies 
for the following events: 
 

● Flood event Information 
● Special trash pickup for flood victims 
● Emergency preparedness for upcoming storm 
● Amended hours for City Hall  

 
 
  



 

Attachment 1 (Airport Display) 
 

 
  



 

Attachment 2 (Print Ad) 
 

 
 
 
 
  



 

Attachment 3 (Event Brochure) 
 

  

   

 
 
  



 

Attachment 4 (Interactive Bike Map) 
 

 
 




